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Victorian Hotel Del Monte Catalyst for Product Branding
• The exact origin of “Del Monte” is lost to lore. What’s known for sure is that the name 
was used in the 1880’s by an Oakland, California, foods distributor to designate a 
premium blend of coffee prepared especially for the elegant Hotel Del Monte on the 
Monterey peninsula. 
• In 1892, the firm expanded its business and selected Del Monte as the brand name for 
its new line of canned peaches. 
• In 1916, the Del Monte brand took center stage as the flagship product for the 
California Packing Corporation.  The company’s strategy was to offer one high-quality 
brand, advertise nationally, and distribute products across the country.  These were 
breakthrough concepts at the time.  And they worked remarkably well. 
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Sam Morse Transforms Hotel Del Monte
Legacy of Sports and Scenic Beauty Thrives at Pebble Beach
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Branding the Naval Postgraduate School
LEFT: NPS seal in 1950 when institution was at Annapolis
CENTER: Seal adopted in 1972 following a command sponsored competition. 
Designed by a student, CDR John Hartley.
RIGHT: Seal adopted in 2002.
